


D I G I T A L
W A L L P A P E R  P R O D U C T I O N



Daniel Augustin
B u s i n e s s  &  P r o d u c t  D e v e l o p m e n t
R e b e l W a l l s

• 2 0  y e a r s i n  t h e  d i g i t a l  p r i n t i n g i n d u s t r y .

• 1 2  y e a r s w i t h X e i k o n W a l l p a p e r  p r o d u c t i o n .

•H o w w e a r e s u c c e s s f u l w i t h X e i k o n h i g h e n d  d i g i t a l  p r i n t i n g !



ABOUT
REBEL 
WALLS

• Based in Borås, Sweden

• Founded in 2012 by Christofer and Irene Gimmersta

• ~20 team members

• ~800 reseller shops around the world

• ~2000 interior designer clients

• Global e-commerce site in 23 languages (26 markets)



R E B E L W A L L S
B E Y O N D  T H E  O R D I N A R Y



WHY?

We believe everyone is different and 
encourage you to claim your space!



HOW?

We decorate walls for a global audience through a 
customized experience.



WHAT?

We create extraordinary room settings.



OUR
CORE 
VALUES

• THINK  extraordinary

• BE creative

• MAKE change

CLAIM
YOUR
SPACE.



CONSUMER
End-user/consumer of our 

product.

B2C
DESIGNER

Interior stylists and architects.

B2B
RESELLER

Wallpaper and interior stores.

B2B
INFLUENCER

Influencers and press 

contacts.

B2C/B2B

PERSONAS

WHOLESALE
Distributors in selected 

countries who runs our brand 

and manage resellers and 

designers.

B2B
BUSINESS

Business clients – Hotels, 

restaurants, offices etc.

B2B



WEBSITE

23 languages
26 markets 
Same interface for all our personas



Why digi ta l  product ion?

• U n l i m i t e d d e s i g n .

• U n l i m i t e d n u m b e r o f c o l o u r s &  n o  r e p e a t .

• H i g h d e f i n i t i o n  d e t a i l .

• L o w / N o  s t o c k  l e v e l s .

• B r o a d e r a s s o r t m e n t .

• L o w s t a r t  u p c o s t .

• L o n g e r c o l l e c t i o n v a l i d i t y .



P r o d u c t i o nS o f t w a r eD e s i g n L o g i s t i c s

• K n o w l e d g e
• S u p p o r t

• C u s t o m
• O r d e r
• P r o d u c t i o n
• I n v o i c e

• O n  d e m a n d
• Q u a l i t y
• S p e e d

• P a c k a g i n g
• D i s t r i b u t i o n
• D i r e c t

d e l i v e r y

Product ion Model – ful l  process control



Our Sales Model

• C o n t r a c t p r o d u c t i o n /  
W h i t e l a b e l
( o t h e r b r a n d s )

• O n l i n e  W o r l d  
W i d e

• D i s t r i b u t i o n  &  
R e s e l l e r s

http://rebelwalls.com/
http://rebelwalls.com/
http://rebelwalls.com/


After 12 years st i l l  Xeikon!

P e r f e c t f i t  f o r  o u r b u s i n e s s  m o d e l .
• P r o d u c t i o n s p e e d  ( 9 0 0  m 2 / h ) .
• F u l l  i n t e g r a t i o n  e n d 2 e n d  ( S o f t w a r e  a n d  h a r d w a r e ) .
• P r o d u c t i o n c o s t p e r  m 2 .
• R e l i a b l i l i t y a n d  s u p p o r t .
• O d o r l e s s  t e c h n o l o g y  w i t h o u t  V O C .
• C o m p l i a n c y  w i t h  i n d u s t r y  s t a n d a r d s .
• H i g h  l i g h t  f a s t n e s s .

F u t u r e i m p r o v e m e n t s w i s h l i s t
• I m p r o v e ” e d g e t o  e d g e ”  c o l o r  s t a b i l i t y .
• M o r e s u b s t r a t e f l e x i b i l i t y .
• I n c r e a s e d w a l l p a p e r w i d t h .
• S p e c i a l  e f f e c t s - >  d i g i t a l  p a r t i t i a l v a r n i s h ,  m e t a l l i c  a n d  m i c a

c o l o u r s .

O u r s o l u t i o n .
• D e s i g n  f o r  t h e  t e c h n o l o g y



R E B E L W A L L S
M A R K E T I N G



Rebel e-com is always
Onl ine

Covering interior trends, new collection releases 
and blog posts. Receivers: resellers, consumers 
and designers.



DESIGN SERVICE



SAMPLES



COLLECTION BOOKS
(Book  +  On l ine )  

TREND 
COLLECTIONS

(On l ine )  

+ Indiv idual  product releases



INFLUENC
ER
MARKETIN
GWe work a lot with influencers and they are 
important for our success as a brand. 





PRESS
SPONSORING & PR 

RELEASES



T H A N K S 🙏🙏
daniel.a@rebelwalls.com


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24

